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Research Problem

How much value do different information 
provisioning tools – public rankings & 

personalized recommendations - provide 
with & without supply side constraints?
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• Public Rankings: Provide an overall 

assessment of the options
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discover agent-item specific adjustments

• Analyze a stylized model to isolate the 

impact of these tools

• Identify a fundamental interplay between the 

value of these information provisioning tools 
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.… Our findings also suggest that 
informational interventions may not 
reduce inequality, since both 
disadvantaged and comparatively 
advantaged students used our 
materials ….
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Take-aways

• A stylized model to isolate the impact of rankings and personalized 

recommendations

• Fundamental interplay between the impact of different information 

provisioning tools and supply side capacity

• Uncapacitated Settings: Level of heterogeneity determines the 

impact of public rankings and personalized recommendations

• Capacitated Settings: Most of the value lies in matching agents 

to items that they idiosyncratically value highly.



Building (possibly 
noisy) tools which 

inform of idiosyncratic 
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Building a more 
accurate public 

ranking tool
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